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http://www.youtube.com/watch?v=IZhBYLsa9Ro 

 

http://www.youtube.com/watch?v=IZhBYLsa9Ro


 

 Mental health promotion (MHP) involves actions to create 
living conditions and environments that support mental 
health and allow people to adopt and maintain healthy 
lifestyles. These include a range of actions to increase the 
chances of more people experiencing better mental health. 
(WHO) 

 

 Mental health is a state of well-being in which an individual 
realizes his or her own abilities, can cope with the normal 
stresses of life, can work productively and is able to make a 
contribution to his or her community. In this positive sense, 
mental health is the foundation for individual well-being and 
the effective functioning of a community. (WHO) 







Adults 55+ are the fastest growing segment in social media usage! 

 





Why participate?   Identify Objective & Approach 
 

◦ Engage target audience: Reach more people with your 
message 
 

◦ Create trusted relationships to develop loyal group: Engage 
your target audience in a way that motivates them to 
advocate for your organization (e.g., raise $) 
 

◦ “Rich get richer phenomenon”: Connect with journalists, 
individuals directing “traffic” 
 

◦ Influence conversations: Facilitate content creation & sharing 
among audience 
 

Why participate to promote health? 
◦ health messaging, social support, motivate health 

behaviors, patient sharing… 



Attracting lots of attention has resulted in: 

 Funders reverse position after public outcry 
(e.g., to Planned Parenthood) 

 Micro-entertainment (e.g., Charlie bit my 
finger) 

 Successful lobbying (Congress abandoned 
internet piracy bill because of social media 
fueled protests such as internet “blackouts”) 

 



 Activate networks to enable political activism (influence 
elections) 

 Conscientization (P. Friere) 

 Activates individuals to “move up the ladder of 
participation” (empowerment, be self-managing) 

 Facilitates communication and collaboration 

 Creates community (stay connected, share expertise, etc.) 

 Expands access to information (health literacy) and people 
(social capital)  

 Helps people find employment 

 Builds audiences for events 

 Increases support for good causes, etc. 

 Gaming or role play (e.g., for civic engagement like 
Participatory Chinatown that helps neighborhood design 
planning, etc.) 



 Performance indicators: exposure, traffic, 
links, news pickups, etc. 

 

 Everything online is measurable 
◦ Tactics should be tested 

◦ Results should be analyzed 

◦ Improvements should be realized 

 

 



 



 



• 50% of all users on EVERY single day 
• Online interaction between friends/family from 

the offline world 
Sharing  

 Photos, videos, ideas, information 
Re-connecting 
Conversations (public and private) 

• Interaction between people and 
businesses/causes 
Communities are built by people with similar 

interests 
Two-way communication 
Create custom tabs 

 



1. Grow a community of advocates & loyalists 

2. Extend reach into social life of advocates 

3. Extend the relevant reach of your 
communications 

4. Build reputation, trust, and relationships via 
conversations  

5. Build loyalty and action through relevant 
engagement  

6. Give your brand a personality 

 



 Psychiatry and Rochester-based examples in 
education, research, service, community 
health promotion activities 

 

 What is good practice like?  
◦ Check in daily - bookend day 

◦ Plan content/editorial calendar (daily tweet, weekly 
facebook post, monthly website updates) 



Future State 

 http://www.patientslikeme.com/ 

 https://www.facebook.com/samhsa 

 https://www.facebook.com/BridgeArtGallery.URMC 

 https://www.facebook.com/GolisanoChildrensHospital 

 https://www.facebook.com/mentalhealthamerica 

 

Current State 

 http://www.urmc.rochester.edu/psychiatry/outreach/awi/ind
ex.cfm  -Silvia 
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Finding Your Friends and Following Them to Where You Are, 

(2012) Adam Sadilek, Henry Kautz, Jeffrey P. Bigham 




